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Bridgeview Chamber Board Meetings:  

Our Board meets on the second Tuesday of each month,  
except for July.  Meetings are held at Mama Luigiôs,  
7500 S. Harlem Ave, Bridgeview at 6:00PM.   
 

Chamber Mission Statement:  

The  Chamber  is  the  leading,  non-profit  business   
organization  dedicated  to creating a climate where business 
can succeed. 
 

Bridgeview Chamber of Commerce & Industry  
7300 W. 87th Street, Bank Bldg. Bridgeview, IL 60455 

www.bridgeviewchamber.com / E-mail: info@bridgeviewchamber.com 
Monday through Thursday,  708-598-1700 / Fax 708-598-1709 

A very Special ñThank Youò to 

 PepsiCo and Employees 
 

For their GENEROUS DONATION of  

Turkeyôs just in time for the Holiday  

Season.  The Turkeyôs were distributed to 

the local Food Pantries in the Bridgeview 

Area. 

 

Saint Fabians and the Bridgeview  

Community Center provides food baskets to 

local residents so that they too will have a 

wonderful holiday season. 

http://www.bing.com/images/search?q=happy+holiday&view=detail&id=BC215F7BA83E9A9F902C3AB6A2DF81A85EF55F46&first=31&FORM=IDFRIR


  

Metal Supermarkets 
9012 S. Thomas Ave., Bridgeview 

(708) 599-8605 

  

SERVPRO Bedford Park/Burbank 
8640 S. Thomas Ave., Bridgeview 

(708) 430-3600 

  

Homewatch Care Givers 
8711-B W. 95th St., Hickory Hills 

(708) 448-4068 

Illinois and Federal Employment  

Law Posters 
 
Are all of your postings compliant and current?   

Every Illinois  workplace is required by law to display  

certain current employment law notices 

 

As of January 31,2012 employers are required to notify  

employees of their rights under the National Labor Relations Act (NLRA).  Most private sector employers 

will be required to post a notice advising their employees of their rights under the National Labor  

Relations Act.  This notice must be posted in a conspicuous place, where other notifications of workplace 

rights and employer rules and policies are posted. 

 

Here is a partial list of some of the required postings that should be displayed: 

  

  FMLA posting 

  NEW NLRB posting 

  Federal EEO posting (federal) 

  USERRA posting 

  Smoke-Free Illinois notice 

  NEW Illinois Workplace Safety and Health posting 

  Federal OSHA notice 

  Federal Polygraph Protection Act posting 

  Unemployment Insurance notice (Illinois) 

  Workersô Compensation notice (Illinois) 

  Federal Fair Labor Standards Act (minimum wage) posting 

  Illinois Department of Labor omnibus posting; this contains the Illinois Minimum wage  

  posting, equal pay notice 

  Victims Economic Security and Safety Act (VESSA) posting 

  One Day Rest in Seven Act notice and Illinois child labor information 

.   

Charter Fitness prides itself on being different 

from the typical expensive and intimidating gym:  

we offer affordable membership options, total 

convenience, and a comfortable workout  

environment.  Charter Fitness brings healthy  

lifestyles to communities with memberships 

available for as low as $10 a month, its mission  

is to make fitness affordable to everyone. 

 

Call or stop by  

Charter Fitness of Bridgeview 
8751 S. Harlem Ave. 

708-598-8730 

 

With Charter Fitness Franchise program, you can 

be your own boss while  operating a fitness  

concept that is breaking ground in the industry, 

while having a positive effect on your local  

community.  The Charter Fitness organization is 

poised for growth in the fitness franchise indus-

try and looking to for people who are motivated, 

involved, and committed.  Find out how you can 

join the Charter Fitness franchise programð 

Call 708-403-3881 or  

email franchise@charterfitness.com 



 

 

 ñWOWò Seems to be the first word that comes to 

visitors minds upon entering our store.  They instantly get overwhelmed by the allegiance of 

our store setup, freshness and authenticity of our merchandise. 
 

 We have been roasting nuts since 1953. Our fresh 

roasted nuts have been the talk of town since we opened 

back in July 2011.  We only import top quality nuts from 

all over the world and roast them here in house on daily 

basis using authentic old fashion roasters to give our 

customers the original taste theyôre looking for.   
 

We also specialize in importing top quality     

Turkish delights from a little town located 400 miles out 

of Istanbul the capital of Turkey.  This little town is known for making the best authentic 

Turkish delights from natural ingredients since 1904.  And to insure freshness, we actually 

import everything by plane so theyôre always soft and delicious. 
 

Our customers are extremely impressed with our chocolates ò Amoreò chocolate 

which means love in Italian is very unique, itôs made from pure natural butters and over 50% 

of pure cocoa mass so it melts in your mouth and leaves you speechless! And when          

customers ask what this chocolate is made from, we simply say ñitôs made from pure love!ò 
 

We have the best gifts for all occasions especially our Christmas chocolate gifts, so 

please come and visit our store for free samples. We assure you that our goods and customer 

service will exceed your expectations. 

7281 W. 87th Street 



Bring in your unwrapped toy or non-perishable food 

item to Culverôs located at 9229 S. Harlem Ave. and 

as a ñThank Youô for your generous donation 

you will receive a single scoop sundae. 

There is a big ol' myth about business that as long as you have a slew of customers coming in, then you'll be rollin' in the dough.  

Well, yes, traffic helps, but if it isn't targeted to match your business product, you are wasting money, time, and loads of energy. 
 

Would you rather have a million people coming into your store and only one person buy from you, or 10,000 people entering your 
store and 1,000 leaving as buying customers? 
 

Honestly, it is better to have LESS traffic that is concentrated to be a good match for your business, than massive 'low-quality'  

traffic (aka, customers who don't want what you got!). To know how to target customers for your business, you need to get inside the 

mind of your customer. 
 

Here are 5 questions you must have the answers for, to help you understand your target customers and position your marketing and 

business brand accordingly: 
 

1. What bothers your customers about their life right now? As a business, you provide a solution to your customers' problems.    

It is crucial to understand what their problems are! An understanding of what your customers are struggling with will also help you 

create future products and services to match their needs. 
 

2. What excites your customers more than anything in the world? What is their dream life? Customers will buy from you    

because your product provides a new possibility for their life. You want your product to assist them in reaching their goals and align 

with their dreams. 
 

3. What scares them? What keeps them awake at night? OK, we aren't talking about werewolves. Every potential customer has 

real, valid fears. If you can understand their fears and create a product with a marketing campaign to address them, your business 

will have a powerful advantage. 
 

4. What interests them? Where do they hang out? Now that you know more about how you can meet your customers' needs, you 

need to know where to find them. By understanding their interests, the websites they are on, the books they read, you can target your 

marketing campaign to areas that are brimming with buyers. 
 

5. What is the No. 1 problem in their life right now that, if you could solve, they would pay any amount of money? Ah, here is 

the clincher. As you tune in to your customers' needs, wishes, and fears you can really hit home with an understanding of the kind of 

solution you can provide that will have them pulling out their credit cards. This isn't meant to be manipulative--as a business you are 

solving problems and making a difference; however, you obviously want to make a profit doing so (otherwise, you wouldn't be a 

business owner). By gaining an understanding of your target customers' top priorities and the things they are willing to pay money 

for, you can fine tune your products and marketing campaigns. 

 

In essence, as a business, you need to understand your customer and their story. You should be able to describe them in detail as 

though they are standing in front of you. In knowing your customer, you can serve them better 


